
Incentives and campaigns in electric mobility –
keynote speech
Gianluca Lentini - Poliedra

March 19th 2019



PROMotion of E-mobiliTy in EU regionS

Improvement and/or re-definition of policies concerning electric mobility in 5 EU *Regions:

• Malta - Lead Partner Transport Malta

• Castilla y León - DG Industry and Competitiveness, Regional Government of CyL,

Spain

• Lazio - Region of Lazio, DG for Territory, Urban Planning and Mobility, Italy

• Carinthia - Dept. Economy, Tourism, Infrastructure and Mobility, Regional

Government of Carinthia, Austria

• Prešov - Prešov Self-governing Region, Slovakia

• Poliedra is the project’s advisory partner (Milan, Italy)

http://www.interregeurope.eu/prometeus/



Policies and regulatory measures

Incentives for purchase and use of e-vehicles 

Charging infrastructures

Awareness raising campaigns

Research and innovation



Direct interventions on policies and regulatory measures

lack of policy instruments and/or lack of specificity in policy instruments

 conflicts/redundancies of regulations, long times for political processes, adequate
funding

✓ involvement of the policy levels regulating and inspiring citizen behaviour



Incentives (from PAs) for the purchase and use of electric vehicles

immediate effect of providing practical evidence of economical interest

 funds to incentives, market appeal for entities and the public, durability. They work 
if the infrastructure is in place!

✓ appeal of incentive measures for the demand sector, entities and the public



Charging infrastructures and related business models

presence and visibility (and the visibility of use) are key factors to inspire
behavioural change in mobility

 possible conflicts among policies on land use, mid-long term vision

✓ countering of range anxiety issues, creation of networks of entities



Investments in awareness raising campaigns

training of civil servants, information of the public, education of young
people

 tailored communication to the audience, via smart and appealing information tools

✓ highest possible involvement of the relevant audience



Investments in research and innovation

R&I can provide interesting economical (and academic) inputs and tests

 lack of networking capabilities for innovation on electric mobility.

✓ increased attractiveness of an innovative territory



TAKE AWAY NOTES

✓ Policies and regulation measures, together with charging infrastructures, 

come first. Incentives and awareness raising activities come immediately

after.

✓ Actions must take into account economic opportunities and challenges, 

as well as the desire to inspire a durable behavioural change. 

✓ Good examples from Public Administrations, such as those involved in 

Interreg Europe projects, have a great potential in inspiring changes. 



Thank you for your attention!

gianluca.lentini@polimi.it

http://www.interregeurope.eu/prometeus/

https://www.interregeurope.eu/prometeus/good-practices/
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