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INTERNATIONALISATION OF REGIONAL SMEs -

WEST MIDLANDS REGION, UK
The project INTRA focuses on the role of public authorities in I N I RA

creating  internationalization  services to  support the

competitiveness of the regional economies and thus contribute to Inte rreg E U ro pe
the Europe 2020 strategy. The project duration is five years (from

01.04.2016 to 31.03.2021) and the total grant is 1.640.062 EUR.
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Development Fund

The objectives of INTRA are to provide comprehensive mapping,
evaluation and benchmarking of various internationalisation
services available across the regions, highlight good practices/gaps
that promote/impede on SMEs at various stages of the
internationalisation process.

1. BARRIERS AND DRIVERS FOR SMEs INTERNATIONALISATION
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Drivers for SMEs internationalisation: Financial tools Drivers for SMEs internationalisation: Services
Funding to attend international trade _ 70%
events and exhibitions ° Networking and B2B activities in overseas _ 68%
market
Grants to support any stage of the _ 50%
L L b
Internationalisation activity Website tailored to overseas customers [ 32%
Funding/grants for recruitment of _ 30%
. b
advisors, researchers, accounts Partner search in overseas market [T 32%
Insurance and risk management
. 25%
solutions _ : Scouting for International joint event [T 26%
Loans _ 25% Joint communication and promotion
services - 21%

t H o 0
Financing short-term exports [0 15% Scouting for funding opportunities [ 21%

Financing short-term exports - 15% Other - 16%
taxincentives [ 10% Representation and virtual office services [0  16%
Credit guarantee scheme . 5% Distribution Channels search - 16%

T e ™ W o e P W 1

Typology of surveyed SMEs : micro-companies — 50%, small companies — 35%, medium-sized companies - 15%;

Motivation: Profit/ Market size/ Growth.
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2. SUPPORT MEASURES FOR INTERNATIONALISATION OF SMEs

Financial support services for internationalisation Infrastructure and support services for internationalisation
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Importance of public support for SMEs
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