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Good Practice template 
 

 All Good Practices identified by an Interreg Europe project and reported in the 
progress reports have to be submitted to the Programme.  

 In order to submit a practice, you will have to register in the Interreg Europe 
website. Online submission will be available the first semester of 2017. 

 NB: in orange: 2 optional fields. All other fields are compulsory. 

 
1. General information 

Title of the practice 
Promoting experiential tourism products through a national competition “The New 
Tourism Product” 

Does this practice come from an 
Interreg Europe Project 

No 

 

In case ‘yes’ is selected, the following sections appear: 
 

Please select the project acronym - 

 

 

Specific objective The development of experiential tourism in relation to local value chains and excellence 

Main institution involved 
Investment and Development Agency of Latvia,  

Ministry of Economics of the Republic of Latvia 

Location of the practice Country Latvia 

NUTS 1 - 

NUTS 2 - 

NUTS 3 - 

 

2. Detailed description  

Detailed information on the 
practice 

 

For several years already, Latvian tourism board is organizing a national competition 
“The New Tourism Product”.  

The aim of the competition is to promote the recognition of the Latvian tourism offer and 
to promote the most successful new tourism products that are experiential, sustainable, 
innovative, high quality, that provide a high value to the tourist attractions and are 
suitable for the needs of foreign tourists, according to the Latvian Tourism Marketing 
Strategy target audiences.  

The requirements for tourism products to apply for the competition – they must focus on 
sustainability, have an experiential type of product and, of course, have to be new. The 
jury consists of tourism experts and professionals and they visit the products on site. 

The winners of this national competition have the possibility to go on an experience 
exchange trip abroad to learn from a foreign best practice that is performing a similar 
product. During these visits the new entrepreneurs learn how to improve their current 
products and learn innovative ideas to boost the competition.  

Apart from that, the national competition itself attracts interest from tourism media and 
local potential visitors, so the products receive publicity and more tourists as a result.  

Main stakeholders and beneficiaries of the practice are the tourism enterprises and 
product developers that present the new tourism product and tourism board that learns 
about new products. 

Resources needed The only resources needed are to cover the costs of the award ceremony and the 
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experience exchange visits for the winners. 

Timescale (start/end date) Every 3 years  

Evidence of success (results 
achieved) 

Entrepreneurs and product developers that have won the national competition and 
participated in the experience exchange trips, have afterwards improved their products 
based on lessons learned. For example, the 2015 finalist Gulbene municipality presented 
a new product – an integrated tour around the town with the main highlights and, in 
particularly, the renovated museum for their unique narrow-track railway train. Three 
years later (2018), Gulbene municipality, based on the lessons learned abroad, 
participated in the competition again, but this time with a completely new tourism product 
– interactive and with railway connected installations and games in the train station for 
the whole family.  

Difficulties encountered/ lessons 
learned 

There have not been any difficulties observed for this project.   

Potential for learning or transfer 
A stimulating competition to boost innovation for experiential tourism products with the 
award of learning good practice, is a great way to, first, improve the quality of tourism 
products and, second, to promote new products and have extra publicity for them. 

Further information - 

Contact details  [Technical: the contact details will be visible only to “Policy Learning Platforms registered members” 

Name  

Organisation  

Email  

 

Expert opinion  [500 characters] [Technical: to be filled in by the Policy Learning Platforms experts] 

 

 

 

 


