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1) Introduction 

 
Definition of the topic and scope of the report 
 
E-procurement or electronic procurement can be defined as the process of B2B (business to 
business) or B2C (business to consumer) or B2G (business to government) procurement of 
products and services i.e. purchasing and selling of goods and services through electronic 
methods, such as Internet as well as other information and networking systems. Most e-
procurement takes place via dedicated software platforms, which enable registered and 
qualified users to browse for suppliers or buyers of products and services. 
 
If you look more closely to B2B and B2C, they are two forms of commercial transactions which 
differ from each other in many ways. B2C is a process for selling products and services directly 
to consumers. Consumers buy products or services for personal use. In B2C, consumers who 
buy products also pay the same price as other consumers. B2B in turn is a process for selling 
products or services to other businesses. Business buyers purchase products or services for 
use in their companies. In B2B-buying, the purchasing process is more complex. In B2B, price 
may vary by customer. Customers who place large orders or negotiate special terms pay 
different prices to other customers. Payment mechanisms also differ. 
 
E-procurement systems are increasingly used to further simplify purchasing and selling 
processes. Automated e-procurement helps to ease the purchasing process in many ways. E-
procurement can automate supply chains and provide great benefits for buyers and sellers as 
well as the overall economy. 
 
Therefore, businesses and organizations are nowadays increasingly opting for e-procurement 
platforms and processes due to their obvious benefits such as: 
• reduced costs  
• transparent spending  
• increased productivity  
• elimination of paperwork  
• increased transaction speed  
• standardized buying  
• reduced errors. 
 
E-procurement market is large, and it is expanding rapidly. It is hard to ignore even by 
businesses that have previously sold only to consumers. Modern businesses are more and 
more relying on technological advancements to keep up with demand and stay competitive. 
An increasing number of B2C retailers are e.g. expanding into B2B, taking advantage of 
changes in technology and B2B e-procurement culture to grow revenue by selling to other 
businesses. Despite all this, B2B e-procurement is still young and relatively untapped market 
with huge growth potential. 
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In this report we focus on B2B e-procurement i.e. process by which companies purchase 
products and services from other companies online over some digital network or platform.  
 
 

2) Current situation 
 
Data on use of Digital technology in the marketplace 
Digital technology is rapidly transforming the world’s economies and societies. For example 
the Digital Single Market (DSM), one of the top ten priorities of the European Commission, 
aims to open up digital opportunities for people and business and enhance Europe's position 
as a world leader in the digital economy.  
 
Europe’s overall digital performance is monitored and the progress of EU countries in their 
digital competitiveness is tracked by the results of the 2019 Digital Economy and Society Index 
(DESI) released by European Commission (results released on 11th June 2019) 
https://ec.europa.eu/digital-single-market/en/news/digital-economy-and-society-index-desi-
2019 . The five dimensions of the DESI are:  

1. Connectivity 
2. Human capital 
3. Use of internet services 
4. Integration of digital technology 
5. Digital public services  

. 
Bearing in mind the topic of this report i.e. B2B e-procurement, dimensions of connectivity, 
human capital, use of internet services are explored for background information and integration 
of digital technology is explored statistically in more detail. 
 
According to DESI report 2019, all EU countries have improved their digital performance over 
the past year. Highest ratings were scored by Finland, Sweden, the Netherlands, and 
Denmark. These countries are among the global leaders in digitalisation. These countries are 
followed by the United Kingdom, Luxembourg, Ireland, Estonia, and Belgium. Bulgaria, 
Romania, Greece and Poland have the lowest scores on the index. 
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DESI report in Connectivity states also that a comparative assessment of fixed broadband 
(basic, fast and ultrafast) shows that the Netherlands and Luxembourg are the best performers. 
Greece, Poland and Croatia are amongst the worst. As for mobile broadband, Finland, 
Denmark, Latvia and Italy are the leaders and Romania and Hungary scored lowest ratings. 
 
 

 
Again, according to Connectivity dimension of DESI report, while a large majority of European 
businesses use broadband, only 44 % of companies and 41 % of private homes subscribed to 
fast broadband in 2018. Despite that, there has been a considerable improvement in fast 
broadband penetration. There has been an increase by more than 20 percentage points (from 
23 % to 44 %) for all enterprises in the last 4 years. It is also noteworthy that take-up rate of 
fast broadband varies greatly between companies of different sizes. While 75 % of large 
companies benefit from broadband speeds of at least 30 Mbps, only 40 % of small enterprises 
do so. 
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According to Human capital dimension of DESI report 2019, Finland, Sweden, Luxembourg 
and Estonia have the highest scores whilst Bulgaria, Romania, Italy and Greece have the 
lowest ones. This dimension of DESI has two sub-dimensions: 'internet user skills' and 
'advanced skills and development'. The former describes the number and complexity of 
activities involving the use of digital devices and/or the internet. The latter consists of indicators 
on ICT specialist employment and ICT graduates.  
 
 

 
 
 
Again, the report shows that around 10 % of the EU labour force has no digital skills, mostly 
since they do not use the internet. 35 % does not have at least basic digital skills required in 
most jobs nowadays. Digital skills are of critical importance. They are needed not merely to 
access the labour market but also to harness the benefits of current digital transformation. 
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According to Use of Internet Services dimension of DESI report 2019, people in the EU take 
part in a lot of online activities such as using the internet to get news, communicate, shop and 
so on. Danes, Netherlanders, Swedes and Finns have the most active internet users. They are 
followed by the UK, Luxembourg, Estonia and Malta whilst Romania, Bulgaria and Greece are 
at the bottom of the ranking.  
 

 
 
The report demonstrates also that the rising trend in e-commerce continued in 2018. Roughly 
69 % of EU internet users are now shopping online although e-Commerce activity varies 
considerably across EU Member States. Last year 87 % of internet users in the UK shopped 
online in comparison to only 26 % in Romania. E-commerce  is also strongly affected by 
variables like age, level of education and employment situation.  
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According to Integration of Digital Technology dimension of DESI report, as a whole Ireland 
scored highest. The Netherlands, Belgium and Denmark followed close behind. Bulgaria, 
Romania, Poland and Hungary were the lowest scorers. Dimension of Integration of digital 
technology consists of “business digitization” and “e-commerce”. As shown in pictures below 
business digitisation has four own indicators: electronic information sharing, social media, big 
data analysis and cloud solutions. E-commerce in turn includes three indicators: the 
percentage of SMEs selling online, e-commerce turnover as a percentage of total turnover of 
SMEs and the percentage of SMEs selling online cross-border. 
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And in addition, the report demonstrates that enterprises are implementing both e-business 
and e-commerce solutions. According to DESI report: Regarding e-commerce, Ireland, 
Belgium and Czechia are among the top five countries in all the three indicators mentioned 
previously. Denmark is leading regarding the share of enterprises selling online, whereas 
Sweden ranks 3rd. Sweden is 4th and Denmark 5th regarding the share of e-commerce 
turnover in total turnover. Bulgaria, Romania and Latvia are yet to exploit the 
opportunities e-commerce encompasses. 
 
Regarding e-business technologies, the leading countries are the Netherlands (2nd  among EU 
Member States in three indicators: electronic information sharing, social media and big data 
analysis; 3rd in cloud solutions), Finland (forerunner in the use of cloud solutions) and Belgium 
(first in electronic information sharing). 
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