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| RECOS! IN THE WORLD

OUR SITES OUR MARKET FUTURE TARGETED MARKET
I
2014 2015 2017 2019 2025

Ireland USA Slovenia Italy | UK | Croatia EU-27
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SOCIAL AND ENVIRONMENTAL IMPACT

120.000

ouseholds, schools and charites
helped so far

donated

150.000 % ‘(‘T
ltems reused, resold and '- ’ @

o

21.000.000 Kg 1,1 Billion

CO:2 savings Trees absorbing COz in 1 Day
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RECOSI SLOVENIA

» Social enterprise from Slovenska
Bistrica

» Part of Irish franchise;
» Professional refurbishment of ICT;
* In Slovenia since 2017;

« 7 full time employees, 1/3
disadvantaged
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Quality standard
(PAS 141 standard).

Savings up to 70%
comparing to new
product

Minimum 12 months

Installed the latest WIN 10
warranty

software system

) | WARRANTY "¢

Environmental and social
impact

Language localisation
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In 2019 EIB chose us as one of the best 15 social enterprises in Europe
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