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1. Communication and dissemination 

1.1. Updates of the website and communication tools 

In the same way as in previous semesters, the project communication expert is responsible for 

updating the website and the project’s social media profiles. Partners help by providing their input to 

achieve a higher impact and dissemination effect.  

This reporting period, ENERSELVES project has posted six news items on the website:  

1. Wind and solar trees to supply schools and parks: 

https://www.interregeurope.eu/enerselves/news/news-article/7876/wind-and-solar-trees-to-

supply-schools-and-parks/ 

2. Extremadura boosts self-consumption: https://www.interregeurope.eu/enerselves/news/news-

article/7878/extremadura-boosts-self-consumption/  

3. Actions on self-consumption in Extremadura for 2020: 

https://www.interregeurope.eu/enerselves/news/news-article/7891/actions-on-self-

consumption-in-extremadura-for-2020/  

4. Young students attend a self-consumption session: 

https://www.interregeurope.eu/enerselves/news/news-article/8255/young-students-attend-a-

self-consumption-session/  

5. Energy savings thanks to self-consumption: 

https://www.interregeurope.eu/enerselves/news/news-article/10220/energy-savings-thanks-

to-self-consumption/  

6. ENERSELVES held its Final Conference online: 

https://www.interregeurope.eu/enerselves/news/news-article/10221/enerselves-held-its-final-

conference-online/  

Also, an event has been created on this website section, regarding the celebration of the Final 

conference:  

1. Promoting self-consumption throughout Europe: 

https://www.interregeurope.eu/enerselves/events/event/3844/promoting-self-consumption-

throughout-europe/  

These news items have contributed to boost website sessions. Regarding the analytics of the 

reporting period, please find below the graph with the website sessions and users per month:  
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The increase of visitors in October is due to the launching campaign of the Final Conference, that 

boosted the sessions.  

1.2. Press releases, media appearances and newsletters 

In March, before the national lockdown, AGENEX organized a training session for young students 
about the potential of self-consumption in buildings: 
https://www.interregeurope.eu/enerselves/news/news-article/8255/young-students-attend-a-self-
consumption-session/  

 

Also, AGENEX launched two press releases before the ENERSELVES Final Conference to boost 
registrations. The PRs were sent to local and regional media in Spanish. You can find Spanish and 
English versions of both in the following link: https://drive.google.com/drive/folders/1q0-
KNJYxQurWQg8KGnDjFmfRka1N6QeC?usp=sharing  

The press release was sent in Spanish and two posts were published on AGENEX website: 

1. http://www.agenex.net/es/noticias-sp-6631/1747-apuntate-ya-a-las-jornadas-y-sesiones-
formativas-online-de-agenex-para-el-mes-de-octubre 

2. http://www.agenex.net/es/noticias-sp-6631/1746-agenex-celebrara-el-proximo-15-de-octubre-
una-jornada-en-la-que-se-destacara-el-papel-clave-del-autoconsumo-electrico-solar  

 

In this regard, AGENEX, as a responsible partner for communication in ENERSELVES project, 
launched 3 emailing campaigns:  

CAMPAIGN	 DATE	 RECIPIENTS	 SUCCESSFUL	
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Final event 
registrations 
(reminder) 

13/10/2020 247 231 
(93,5%) 

59 
(25,5%) 

22 
(9,5%) 

https://mailchi.mp/06bd0189
2f8e/last-hours-to-register-
in-our-final-conference  

Event 
connection 
details 

14/10/2020 50 49 (98%) 36 
(73,5%) 

27 
(55,1%) 

https://mailchi.mp/02d45358
3934/link-to-connect-
enerselves-final-
conference-promotingself-
consumption-throughout-
europe  

 

The project has achieved 13 more appearances in media in this reporting period (from January 
2020 until October 2020), which are duly reported on the shared Excel: 
https://drive.google.com/drive/u/0/folders/0B_2u8LvpD_IzaTVyS1F4a1dSRkU  

Also, the document has been updated with previous media appearances that were not collected 
thanks to an organic search results done after the celebration of the event. That leads to a final 
achievement of 144 media appearances of ENERSELVES project during project’s lifetime.   

 

Social media Channels (From 01/01/2020 to 31/10/2020). 

• Facebook  
Followers: 259 
Likes: 248 
Total posts: 9 
Total reach: 444 people in this reporting period.  
Average reach per post1: 49 people per post.  
Average engagement rate per post2: 3,63% 
 

• Twitter 
Followers: 102 
Following: 172 
Tweets: 166 
Total Impressions: 2.558 people reached in this reporting period.    
Average Impressions per post: 320 
Average engagement per post: 1,6% 
 

1.3. ENERSELVES Final Conference 

The project partners, coordinated by the lead partner, organize a final dissemination event gathering 

executives and policy makers form the regions as well as other relevant institutions. The aim is to 

promote the project achievements and to disseminate the results of the action plan implementation to 

a large audience.  

This final event was initially planned to be held in Brussels in June 2020, but had to be cancelled due 

to the COVID19 crisis. After postponing the event several times due to the uncertainty of a possible 

physical event and considering the JS’s point of view, the project consortium decided to hold the 

event online on the 15th of October, 2020. 
                                                        

1 Reach: Facebook reach is the number of unique people who saw your content.  
2 Engagement Rate on Facebook for a post is calculated as the number of Engaged Users divided by the total reach of that 
post. Multiply the whole thing by 100 to turn it into a percentage. Engagements on Facebook include reactions, shares, 
comments, and some clicks on links, videos and images (people who interact with the content). 
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The project has remarkable results, especially in Extremadura, so ENERSELVES team decided to 

launch an event to disseminate them through Europe and, concurrently, we will develop a regional 

event focusing on the key role of self-consumption in Extremadura. That allowed us to share the floor 

with two keynotes that were participating in the regional event for the EU dissemination. For this 

challenging 2 in 1 conference, we decided to hire a professional audio-visual team to ensure the 

success of both sessions. Also, simultaneous translation to English was available for the EU 

dissemination when we connected to the speakers of the regional event. The international event was 

organized with ZOOM platform, lasted approximately two and a half hours and counted with the 

regular presence of over 40 people. The regional dissemination event was released by Go To 

Webinar platform, lasted 2 hours and counted with the regular presence of 111 attendees. In total, 

more than 150 people were learning and sharing about ENERSELVES project results and the 

benefits of improving policies for boosting self-consumption in buildings.  

These are the agendas for both events:   



 

Interreg Europe | 6th AGENEX Communication & Dissemination Report | 7/11 

 

ENERSELVES Final Conference. 
International event. 
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Agendas can be found at the following link: 

https://drive.google.com/drive/folders/1bIq5RJMMGm0Ee4R5PPuPWtkyXKPLE0zh?usp=sharing   

For the Final Conference ENERSELVES Lead Partner also printed 150 copies of a self-consumption 

brochure that will be disseminated when Health restrictions will finish: 

ENERSELVES Final Conference.    
Regional event. 
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This brochure, elaborated jointly with the Regional Government (Managing Authority) seeks to shed 

light on self-consumption and its benefits for fostering implementation of these kind of installations 

among private and public buildings. The brochure contains the following information:  

• What is self-consumption? 

• How is a self-consumption installation? 

• Is it feasible? 

• What kind of installation should I choose? 

• What if I cannot spend all the energy I produce? 

• Advantages of self-consumption  

The brochure has been elaborated in Spanish.   
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The brochure can be downloaded here: https://drive.google.com/file/d/1G7H0NukuQ5J-

E3WTFxoXp7OaLTkkWTix/view?usp=sharing  

This is the register of the connections to the Conference: 

https://drive.google.com/file/d/1Vr6vS43NDwrY4u4QjEasNnwz714fnIjv/view?usp=sharing provided by 

ZOOM platform. Sensitive data has been removed to comply with Data Protection Requirements.  

Also, presentations of the Final event are available under this link: 
https://drive.google.com/drive/folders/1kZ2OmEmCdEsdjfuv8s-QJj3S3IjgyLmb?usp=sharing  
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At the end of the international event, participants could assess ENERSELVES project experience. 
These are the results: 

 

 
In a quantitative evaluation, participants found the project very fruitful, with an average score of 8,8 
out of 10. The most value activities of the project were:  

1. Site visits (9,5) 
2. Interregional events (9,4) 
3. Good practices (9,3) 

In a qualitative evaluation, these are the words that participants used to describe ENERSELVES 
experience:  

1. Cooperation  
2. Green energy  
3. Renewables  

 

 


